'PLANT-BASED PROTEIN
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47% of consumers
believe a plant-
based diet aligns
with Health and
Wellness.

Corbion

Keep creating

15% of consumers
would eat plant-
based foods when
seeking more
protein in their diet.

What do consumers consider
influential attributes in the
purchase of plant-based
proteins?
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Consumers willing to
purchase/consume

plant-based foods:

Burger Patties

Meatballs

88

Chicken Fingers/Nuggets

57% of consumers are very 62% of people who have

willing to purchase tried plant-based foods had

plant-based protein from the a positive or very positive Sausages
grocery store. experience.

56% of consumers say a
= low-sodium claim would
influence their purchase
of a plant-based product.
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Meatless Crumbles
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Source: Corbion Proprietary Research, n=245



