SUSTAINABILITY and
LABEL APPEAL for

Consumers

34% of consumers are
looking for packaging
claims they believe are
“better for” the planet.

(source: The Power of Meat, 2021)

72% of consumers are
looking for packaging
claims they believe are
“better for” them and
their family.

(source: The Power of Meat, 2021)

Over 40% of consumers
perceive products made
with only natural
ingredients, free of
additives/preservatives
or unprocessed as “clean
eating” food options.

Source: Clean Label & Plant-Based Consumer Insights in the U.S,,
Innova Market Insights 2021
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Top 5 substances consumers are conscious
about limiting/reducing in their diet:
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In 2020, 47% of product launches
included at least one of the following

claims:
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